President's Commission on the United States Postal Service

Public Meeting

Thursday, February 20, 2003
Hotel Washington
Washington, DC

8:30 am to 4:00 pm

Witness Panels

Panel One: Unique Attributes of the USPS Business M odel.

Gus Baffa, President, The National Rural Letter Carriers Association

James |. Campbell, Jr., Attorney

Michael Crew, Professor, Rutgers University

Robert H. Cohen, Director, Office of Rates, Analysis and Planning, Postal Rate

Commission
Panel Two: Overview of the Price-Setting Process.

The Honorable George A. Omas, Chairman, Postal Rate Commission
Richard J. Strasser, Jr. Chief Financial Officer and Executive Vice President,

USPS

John T. Estes, Executive Director, Main Street Coalition for Postal Fairness
Murray Comarow, Attorney

Panel Three: The Price-Setting Process from the Customers' Per spective.

H. Robert Wientzen, President and Chief Executive Officer, Direct Marketing
Association

Hamilton Davison, Chief Executive Officer, Paramount Cards, and Chairman of
Government Relations Task Force, Greeting Card Association

Robert E. McLean, Executive Director, Mailers Counoail

Mary Rouvelas, Vice President, Alliance of Non-Profit Mailers

James R. Cregan, Executive Vice President, Magazine Publishers of America

Panel Four: Pricing-Discounts.
lan D. Volner, General Counsel, Association for Postal Commerce

William Burrus, President, American Postal Workers Union, AFL-CIO
William H. Y oung, President, National Association of Letter Carriers, AFL-CIO
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